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Spotlight South Georgia: Hinesville

Independence Anticipates Rapid
Growth at Fort Stewart

hanks to the United States Mili-

tary’s “Grow The Army” initia-

tive, which seeks to expand the
country’s armed forces by approximately
74,000 soldiers, a South Georgia military
basc is gearing up for serious growth. Fort
Stewart, a 285,000-acre base located in
next to Hinesville, will be welcoming a new
brigade, totaling 3,900 new troops over the
course of the next {ew years.

As the largest base east of the Mississippi
River, Fort Stewart is a natural choice for
the troop increase, but how does Hinesville,
a city of 61,000, accommodate the surge
in population. The Army mandates that,
while 25 percent of a base’s soldiers and
their families must live on the base, the
other 75 percent must live on the surround-
ing community’s economy. That means
that, with an estimated 12,000 people
(troops and families combined) coming to
Fort Stewart over the next 5 years, Liberty
County’s population of 61,000 may see a
20 percent growth in total population by
2013.

According to Tom Pollack, general man-
ager of Hinesville-based real estate firm
The Sikes Group, the approved master
plan for construction on Iort Stewart cur-
rently involves more than $1.2 billion in
new projects. The Army is preparing as
fast as it can for the new troops that are
coming in. So, what is the surrounding
community doing to prepare for this popu-
lation influx?

The Sikes Group is developing Inde-
pendence, a master-planned community
situated on 2,700 acres adjacent to Fort
Stewart.

“One of the great things about Inde-
pendence is that it actually borders Fort
Stewart,” Pollack explains. “It is really the
last big mass of land in our community that
alot can be developed on. Basically, the city

itself is moving in the dircction of Indepen-
dence, and the site 1s boxed in between the
city and the fort.”

Independence 1s permitted to house up
to 10,800 residential units and approxi-
mately 1.8 million squarc feet of commer-
cial space. When the majority of the new
brigade begins to move into Fort Stewart in
2010, approximately 3,000 of the new sol-
diers will be looking for accommodations
beyond the borders of the base.

Currently, Fort Stewart boasts an annual
payroll of approximately $§1.3 billion, and
that number may grow

By Kevin Jeselnik

mavor and Fort Stewart’s brass arc recally
tryving to tell this story; we are wying hard
to attract retail tenants that would comple-
ment the military personnel and commu-
nity that we have here.”

A new gate has been installed at Fort
Stewart on 15th Strect in Hinesville. Just
outside of the fort, 15th Strect stretches
along Independence’s 150-acre commer-
cial tract. The synergy is obvious. The
Stkes Group is working diligently to recruit
national retailers that will best serve the
familics of soldiers, as well as the Hincs-

to approximately $2 bil- |

lion after the arrival of the
new troops. The city, and
the developer of Indepen-
dence, 1s hoping to capture

more of that income within
the community. The impact
that amount of moncy can
have on a small town is
obviously huge. but The
Sikes Group has discovered
through research that the
community is only keeping
approximately 40 percent
of that income within its
borders.

“Hinesville, with the
military, is a very cash-rich
environment, but we are
very, very poor in goods
and services,” Pollack says.
“We are very underserved
in retail; our closest nation-
al retail outlets are 38
miles away in Savannah.
If some of these retailers
were located in Hinesville,
the money would be spent
here, within our commu-
nity. Our company, and

Independence master site plan.
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begin developing additional hous- The current activity at Fort Stewart has

ing 1n the near future. the potential to dramatically and irrevoca-

With a huge surge 1 soldier’s bly alter Hineswville’s future, and Indepen-

beginning i 2010, the time 1s now dence 1s ideally situated to play a significant

for residential developers to take role in the intelligent, managed growth

action. The Sikes Group is acting of the community. With the continued

as master developer. with control involvement of the local government and

over Independence’s overall direc- those in charge at the base, the develop-

tion, but will leave the vertical ment should have no problem getting its

e construction to the developers that story out to regional and national retailers,

Independence’s commercial tract borders Fort acquire individual sites. developers and homebuilders. | )

Stewart’s new 13th Street entry gate.

ville civilian contingent. Food Lion is in

the midst of buildipg a new grocery store Are YOU the answer to this question?

along 15ht Strect, just 6 minutes from the
new gate. The store is part of a 80,000- to
90,000-square-foot center that will accom-
modate additional small shop retailers.

When an estate is liquidated,
who do estate attorneys

and trust officers call to

sell or manage the estate’s
commercial real estate
portfolio?

The infrastructure for the entire com-
munity is in place, after The Sikes Group
worked to install all of the elements over
the past 3 years.

“As you can imagine, for a project of this
size, 1t was a huge undertaking,” Pollack
says.

There is already a townhome communi-
ty, Governor’s Quarters, completed. A new
apartment complex also recently opened
for occupancy. Independence Place has =
260 units available, which were designed SOUTHE

with a young, single soldier’s life in mind,

from the storage they would need to the wealtn Managemen‘
amnenities they would seek. The developer = -
of the apartments has an option on anoth- "
er tract of land, and has plans to devclop ; B l l S I N ESS

an additional 260-unit phase beginning in N ' '

October. ' . The only regional magazine that reaches

According to Pollack, th a tl Mt S
ocoraing o ToTatl, there are oer B these significant decision makers.
high-quality homebuilders that have 2

acquired tracts of land and are expected to

REACH THESE DECISION MAKERS BY ADVERTISING IN

2 e Our readers include s
- Trust & Estate Attorneys * Trust Officers * Private Bankers

Accountants + Wealth Managers ¢ Insurance Agents and Brokers
Financial Planners * Investment Advisors « Family Offices * Law Schools
' Family-Owned Companies * Non-Profit Institutions and Foundations
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' Contact us for more informatnon.
4 Scott France, Co-Publisher
(404) 832-8262 / scott@francepublications.com

Indepe u(lt mee already h 15 a4 ’U() unit apart-

ment complex and a townhome community

available for occupancy.
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